
Observatorio de residuos 



Objectives 

Ø to study of social and behavioral causes of food waste 
Ø to establish a common and shared knowledge, able to guide the policies and 
actions to prevent food waste from public and private actors 
Ø to promote sustainable and local development actions 
Ø to support the planning of public or private actions  



1. Analysis of 
consumers’ 

attitude 

2. Identification of 
reasons for wasting 

3. Identification of 
possible interventions to 

decrease wasteful 
behaviours 

4. Evaluation of 
interventions’ efficacy by 
a demonstration study 

5. Intervention 
implementation 

6. Measurement of 
interventions’ efficacy 
under real conditions 



Action 1 
To support companies and institutions to recover unsold goods and re-use them for social 
purposes. This reduces the costs and impacts of disposal and supports the weaker faces. The 
observatory does not directly manage the products, but puts the companies in contact with the 
beneficiary institutions. Furthermore we take care of monitoring and evaluation of positive 
impacts. 



Action 2 
The best prevention is education. The educational and training projects are designed 
to provide all the skills necessary to better manage food and are aimed at: 
schools 
third sector 
companies 
citizens 



Action 3 

Studies and research to analyze the amount and causes of losses /waste 
q Production 
q Processing 
q Distribution 
q Household  
q School/hospital canteens  



Action 4 

Realization of events and communication campaigns such as: 
   dinners or lunches with recovered products 
   conferences, seminars and workshops 
   presentation of publications 
   press conferences 



Actors- Schools  
• Training courses for students and professors 
• Analysis of waste in canteens (distribution of questionnaire, interview at 
responsibles 
• Competitions and any activity aimed at making students and teaching staff 
aware of the issues of waste, not just food 



Actors- Third sector  
The collaboration with no-profit organizations allows you to safely recover unsold 
food items and re-use them for social purposes  
(Es. connect companies in contact with volunteers and non-profit associations 
organize training courses to promote proper food management) 



Actors- Companies 
Support companies for: 
v surplus recovery 
v studying and research on how to prevent losses 
v in training projects for employees and for communication campaigns 



Actors- Citizens 

Initiatives  and campaigns aimed to rise citizens’ awareness towards waste issues  



Thank you for 
your attention! 

Contact: giustina.pellegrini@unifg.it 


